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It took about 75 years for the
telephone to connect 50
million people, Today a
simple iPhone app like Draw
Something can reach that
milestone in a matter of days.
In the past 10 years the rate
of adoption of new
technologies has accelerated
at a dizzying speed. Can we
keep up with it all?

Annan / @gxkohannan / gkofiannan.com



400 MILLION PEOPLE IN 3 DAYS
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. Average company lifespan on S&P 500 Index (in years)
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Year (each data point represents o rolling 7-year average of average lifespan)

DATA: INNOSIGHT/Richard N. Foster/Standard & Poor’s
—___ —
















v.“. ,
-

' :’ -
L \.‘3 e
e

.!3 A’

» ‘-'n~A
- SN







. THEAPPEFFECT










S EC NI
* INAUGURA

| O
BARACK OBAMA




D0 YOU HAVE A HEALTRY
RELATIONSHIP WITH YOUR
SMARTPHONE?













e . langinsscure. ADD medication,  Fe' "~ TIVEE e s wilipower 1o be disconnectea.
felt insecure. -- i Badneiber tortured.
- | felt like a drug | felt a stron
{1080 lonely... | could | sat in my bed and Ibegan . g Isi g
not sleep well without ; addict. compulsion,
m or connecting to stared blankly. | going crazy. as if certain

had nothing to do. | suffered 'withdrawals' devices were | find it

. , : and even unconsciously telling me | felt like | 1ieiL e
The feeling of nothing passed ino my heart; MY anxiety reached out for a to check my texts ~was missing ' h fcsemy 9
A took over me calculator which is : ; connected and
a slight tension enveloped me. : slightly shaped ke m and email, orgo  gomething. dated all th
|felt like | had lost something important. ~ @nd | caved in. ph%m Y on Facebook. :r‘:‘ : £ G e

| realized my | felt as though Emptiness. Unplugging my
addictionto ~ evervthing | knew feelparalyzed £ tiness S
media. was taken away from AT almost hel like turning off a life
| felt a strong R ability to _ o
| panicked. - | b S Media is my drug.
feeling of anguish. lamanaddict. i o was lost

Maybe it is unhealthy that | can'tbe 10 be honest | | had a raised heart
without knowing what people are couldn'’t help it. | rate. increased
saying and feeling, where they are, broke the anxi'ety and was

and what's happening. promise again. panicking.

This is the one My dependence on ! kepthearing the l felt desperate

| went to sleep at 8 pm so that | was not [ .
tempted to watch TV or listen to music. Lf::to'g::r:‘hz:&v::: word that sticks the media is ;’:::b:i;'y and felt some
~ in my mind absolutely sickening. oo oncerringing  Kind of anguish.

when | think of
this whole
thing: Isolated.

| counted down minute | couldn't not listen to
by minute and made  music. | listenedto  As soon as | left my
sure | did not exceed  almost 40 seconds of phone... | kept looking

it e ey =L a0 v Y T Y e B e Pl af o = 2Y 4 /N2 . AT AP Bl A _Sas o XA

over and over in my
ears.... it was
haunting me!

The silence
was killing me.

| felt so lonely.

Halfway through
the day | felt |

rovitld nat handla
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AUTONOMOUS SENSORY MERIDIAN RESPONSE
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SEEING IS NO LONGER BELIEVING.
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LYREBIRD

WHAT WILL HAPPEN WHEN | GAN COPY AND PASTE THE VOICE OF

THE CHIEF EXEGUTIVE OFFICER?
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VIRTUAL INFLUENGERS: LIL MIQUELA




PERMODEL: SHUDU GRAM
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BENT, DAN GEEF JE EEN MONDTAG
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Digital First Mobile First Al First

‘websites” ‘apps” ‘agents”
‘clicks” “touch” “voice”
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KLM Royal Dutch Aitlines "7/_”:) n m Inloggen Iaschrijven l@ e @ — Notherlands ¥

Home Plan en Boex Bereid uw reis voor <Klantenservice Bestemmincen Flying Blue KLUM Zakelilk Over KLM

1

Vind uw antwoaord a

Check In e

DBSSBCHQI'S Log in om gegevens op te

Certroleer of onderstaands gegevens juist zijn. slaan of vocraf in te vullen

SANDER DUIVESTEIN

Ceslacht ® Van 0 Vricuw

Leefti|d () Jongerdan 15 @ 15 en ouder
Frequent flyer kaartrummer (optioneel) KL = Flying Blue v

B sclocteer uw frequent flyer-programma en voar uw
kaarraummer in

Ccntactgegevers
We nemen allzen contact met u op bij wijz aing van uw gate, vertracing of annulering van uw viuch: of vertieging van uw bagage, '‘We delen deze gegevens verder met
nismand

SANDER DUIVESTEIN

E-mailadres sander.duivestein@gmail.com

Mobiel telefconnummer +31625026020

Updates via social media

Wit u uw viuchtinformatie v a socizl media ontvanger/ Laat ons dan weten ‘Aaar u van ons wilt horen. Lees er meer over op niips://social kim.com/thehunto

Neer @ Messenger sturen

@ Sandar Duivestein Ben ji d1niet?

Verzencen naar (% WhateApp

Natharleands (+31)

-

Landnummer

Telefoonmummer +31 525026020

Verzenden naar u Twitter

.| Verzencen naar ") WeChat

08:57 4 ul

{3

’.;f..} KLM Royal Dutch Airl... [Jd
—

Vandaag

i Berichten en oproepen in deze chat zijn
nu beveiligd met end-to-end encryptie. Tik
voor meer infermatie.

Deze chat is met een geverifieerd zakelijk
account van 'KLM Royal Dutch Airlines'. Tik
voor meer informatie.

Hi, welkom bij KLM op WhatsApp!
Bedankt voor het gebruiken van
onze services. :) 08:56

Hier is hij dan: jouw boarding pass!
Houd hem bij de hand voor een
vliegende start op de luchthaven.

Sander Duivestein

Fhight Amsterdam Cublin

gy AMS 9 DUB

12:00 / 07 FEB Cperated by KLM RQYAL DUTCH
AIRLINES

D Drop-off until 11:19
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No forms to fill out,
Just speak to the camera
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Genetics Blockchain

Internet of Things - (@) Drones

Robotics

Artificial Intelligence 3D Printing

Mixed Reality

TRENDS 2018
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TECHNOLOGY SHOULD AUGMENT HUMANS
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THANK YOU

SANDER.DUIVESTEIN@GMAIL.COM
+316 250 260 20
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